
 
 
 
 
 
 

 
 

Knowing Your Audience: A quick guide to social media analytics 
 
It’s always good to know a bit about your online audience. This quick guide will talk 
you through how to find your audience information on Facebook, Twitter, Instagram 
and YouTube.  
 
You can use this information, to feedback to us about your Make Music Day UK 
online event!  
 
Facebook 
 

1. Go to your Facebook page. Click on the ‘More’ option at the top and select 
‘Insights’. 

 

2. This will open a page that gives you the recent statistics from your Facebook 
page such as page views and likes, and the reach of your posts over a 
specific period of time. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
 
 
 

 

3. If you scroll down, it will take you to a list of your individual posts. Here you 
will find specific data on each post such as audience reach and engagement 
statistics. You can see which type of posts are gathering the most attention. 
NB: When reporting back on your audience for an online event, please tell us 
the ‘reach’ number on the online event post. 

 
4. At the side of the page, there are a list of other tabs that you can click on that 

provide more detailed insights into you audience. Here you can find out things 
like where your audience is based and their age.     

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 



 
 
 
 
 
 

 

Twitter 
 

1. Go to https://analytics.twitter.com and log in with your Twitter account details. 
This takes you to a main page where you can see an overview of your social 
media statistics for the last 28 days.  

 
2. Click on ‘Tweets’ at the top of the page. This will take you to more specific 

details on individual tweets. On this page, you can also search for data on 
your tweets between specific dates. 
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3. To see how many people have viewed your stream, scroll down until you find 
your live stream tweet and the impressions and engagements will be 
displayed at the side of it. NB: When reporting back on your audience for an 
online event, please tell us the ‘impressions’ number on the online event 
tweet. 

 
 
 
 
 
 
 
 
 
 
 
 
 
Instagram 
 

1. Go to you Instagram account and click on the ‘menu options’ in the top right-
hand corner. 

 
 
 
 
 
 
 
 
 
 
 

2. This will open up a number of different tabs. Select ‘Insights’. 
 
 
 
 
 
 
 
 
 

 
 
 
 
 



 
 
 
 
 
 

 

 
 

3. The first page – ‘Content’ – will show you your posts. Find the post you are 
looking for and the number in the centre of the post indicates that posts’ 
reach. If you click on the individual posts you can find out more detailed 
audience information for that specific post. NB: When reporting back on your 
audience for an online event, please tell us the ‘reach’ number on the online 
event post. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

4. If you click on the ‘Activity’ tab this will 
take you to additional information about 
your audience reach, interactions etc. 
overall during a specific period of time. 

 
 

5. If you click on the ‘Audience’ tab this will 
take you to more detailed information 
about your audience, such as their 
location. 

 
  



 
 
 
 
 
 

 

YouTube 
 

1. Log into your YouTube account and click on ‘Your Channel’. 

 
2. This will take you to you Channel’s page and you will see all of your videos. 

You can see underneath them the number of views that they have had.  NB: 
When reporting back on your audience for an online event, please tell us the 
‘views’ number on the video that was a part of the online event. 

 

 
3. To find out more details on your audience, click on your profile image in the 

top right-hand corner of the screen and select ‘YouTube Studio’. 
 

 
 
 



 
 
 
 
 
 

 

 
 

4. Then go to the left-hand column of the page and select ‘Analytics’. 

 
5. This will take you to a page where you can find out more information about 

your audience such as where they are based and average viewing length. 
You can even search for data between specific date ranges.  

 
AND REMEMBER… One of the good things about running online events/streams on 
social media is that audiences can watch the event/stream or re-watch it afterwards. 
This means that audience is likely to increase in the few days after your event. 
Therefore, when reporting back your audience numbers to Make Music Day UK, you 
may want to wait until a couple of days until after your event/stream to give a truer 
reflection of how many people you reached! 


